
Students are encouraged to 
add to the dynamics of the 
course by providing addi-
tional resources such as arti-
cles, tours or Web sites. 

This is your course! You will 
get out of it what you put into 
it. Time management is im-
portant.  

Your instructor is here to help 
you succeed. Please make her 
aware of any issues you might 
have. 

Please note the instructor re-
serves the right to alter, add 
or changes course elements, 
assignments, or criteria as 
deemed appropriate. 

The evolution of technology, most 
notably IT and networking, have 
created many new 
opportunities and challenges 
for the modern enterprise. 

Perhaps the chief challenge 
lies in the seamless integration 
of these technologies and 
application into current 
business practices. 

This course is designed to 
provide the participant with a 
comprehensive overview of 
current trends, theory and 
other elements related to using 
information and technology as 
a strategic corporate asset.  

 

Lectures, assigned and other 
readings will form the 
backdrop for this exploration. 

C O U R S E  D E S C R I P T I O N  

R E Q U I R E D  T E X T :  
 

Thompson and Strickland, Strategic Management: Concepts and Cases, 

13th Edition, McGraw-Hill Irwin. 

 ISBN # 0-07-244371-5. 
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Welcome to the Information Super-

highway! 

S T A Y I N G  I N  
T O U C H  

Office Location: 

 BSA A419 

Office Hours: 

 T, W  - 3:00—4:00PM 

Phone: 

 (330) 672-1151 

Email: 

 aajayi@bsa3.kent.edu 

Course: 

 M&IS 44285 

Call Number: 

 15053 



• To provide the participant with a comprehensive overview of current trends in information technology and applications. 

• Enhanced business communications skills through written assignments and other course 
elements. 

• To provide the participant with a template for analyzing IT requirements within an 
organization. 

• Basic needs assessments techniques. 

• Exposure to current trends in the use of IT (information Technology) in e-Commerce. 

• To have fun! 

Class Duration:     7/14/03—8/16/03 

Exam 1   7/21/03   Chapters 1-7 and lectures 

Exam 2   8/4/03   Chapters 8-13 and lectures 

Paper    8/7/03   Due at start of class. 

Final Exam   8/14/03   Duration of the class 
 

Course Goals 

Important dates 

Course Schedule 
 

Week 1  Chapters 1-4 

Week 2  Chapters 5-7 

Week 3  Chapters 8-10 

Week 4  Chapters 11-13 

Week 5  Final Exam 

TIME MANAGEMENT 
IS oNE OF THE MOST 
IMPORTANT ASPECT 
OF THIS COURSE. 

EACH STUDENT IS 
ASKED TO EXAMINE 
THEIR RESPECTIVE 
PERSONAL AND 
PROFESSIONAL 
CIRCUMSTANCES 
TO DETERMINE IF 
THIS IS THE 
PPROPRIATE TIME 
TO TAKE THIS 
COURSE. 

Page 2 P R O F E S S O R  A ’ I S H A  A J A Y I  



About the Paper 

E X A M S  
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Students with Disabilities 

In accordance with University policy, if you have a documented disability and 
require accommodations to obtain equal access in this course, please contact the 
instructor at the beginning of the semester (session) or when given an assignment for 
which an accommodation is required. Students with disabilities must verify their 
eligibility through the Office of Student Disability Services (SDS) in the Michael 
Schwartz Service Center (330) 672-3391. 


